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E-COMMUNICATION IN BUSINESS

Summary. The possibility of increasing business growth in the company through the introduction of forms of e-
communication, that helps expandthe scope of distribution of information is theoretically analyzed.The article
presents the results ofsociological questioningamong the leading Ukrainian companies that effectively use
modern tools and channels of business.Thus, considered the phenomenon can be used for employees of business
enterprises, which will increase the efficiency of the organization, the quality of products and servicesprovided.
Keywords. E-communication, globalization, e-marketing, Internet.

Annomayusn. Teopemuyecku npoaHanusuposana 603MONICHOCHb YBeluyeHus pocma OusHeca 6 KOMNAHuu 3a
cuem 6HeOpeHus QopmM  e-KOMMYHUKAYUU, KOMOpble HOMO2AIOM paACuupums cgepy pacnpocmpanerus
unghopmayuu. B cmamve npedcmaegiensvi pe3yibmanvi COYUOIOSUUECKO20 ONPOCd CPpedU 8e0VUUX VKPAUHCKUX
KOMNAHUU, Komopwle 3PHEKmusHo UCHOTbIVIOM COBPEMEHHble UHCIMPYMeHmbl U Kanaawl OusHeca. Takum
00pasom, OanHoe sGleHUe Modcem Oblmb UCNOIB308AHO COMPYOHUKAMU NPEONnpUAmull, 4mo MNo3601Um
uUMyseIuyUns 3h@PeKmusHocms pabomol OP2AHUIAYUL, KALECME0 NPOOYKYUU U NPEOOCIABNAEMbIX YCILYe.
Kniouesvie cnoga. E-xommynuxayus, enobaruzayus, e-wapkemune, Mumepnem.

Anomauia. Teopemuuno npoananizo8ana MoNCIUBICIb 30IIbUIEHHS 3pOCMAHHS Oi3HeCy 8 KOMRAHIL 3a PAXYHOK
6NPOBAOINCEHHST (POPM e-KOMYHIKAyil, AKi 00noMa2aiomes powupumu cgepy po3noscioodicents ingopmayii. ¥V
cmammi npeocmagieni pe3yibmamu CoOYioN0cINHO20 ONUMYSAHHSL ceped NPOSIOHUX VKPAITHCOKUX KOMNAHIU, Ki
epexmugHo 6UKOPUCTNOBYIOMb CYUACHI IHCmpYyMenmu i kanaau oiznecy. Taxum uunom, oane seuwe modice 6ymu
BUKOpUCMAaHe CcnigpobimHuKamu RNIONPUEMCIG, WO 00380auMb iM 30inbuumu  egexmugnicms pobomu
opeanizayii, AKicmv nPoOyKyii ma nociye.

Knrouogi cnosa. E-komynixayis, enobanizayis, e-mapkemune, Inmepuem.

Relevance of research.The main objective of almost 75% of top managers is the growth of the business.Key
priorities and strategies for the growth of CEO (Chief Executive Officers) link with the four basic directions.Long-
term economic benefits to conditionedto competent management staff (71% leaders), by an increasethe quality of
service (66% of managers),by innovations in area of products and services (72% of managers), by effective
financial management(33% of executives)[2].

Another important factor,influencing on growth of business,is the introduction of the latest achievements of e-
communication: email, web - page organization,program Skype, internet-pagers,blog, Twitter, Facebook, rss-feed,
podcast, photo, video etc.Internet and e-mail have made possible the existence of freelance as alternativeof workin
the office.

The purpose of work isto identify the role and effectiveness of e-communication in business,becausemodern
forms are necessary not only for the active externalbut also internal work of organization;they are distinguished by
targeting, high speed and potential wide-scale distribution of informationand that isactuality of this topic.

Research. In 2013, as expected, the global Internet will help private businesses around the world to earn no
less 613 billion of dollars of the USA. As noted, the most money will get the companieswhich optimizee-
communication between people, processes, data, and material objects[3].

According to the law of Reed, the comparative value of communication increases with the number of
participants in this communication [3].
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Fig.1. Dependence between the number of participants and the value of communication

Analysts forecast that in 2013, the greatest benefit from the Internet will will extract the USA, China and
Germany.Moreover, focusing on the ways of doing business, technology andmethodscustomer servicewith the use
of global network, the corporation could almost to double their profits.

From data of research, 85% of respondents said that last year the involvement of employees in social
communication has rose.It has the following positive effects: stronger relationships within the company (46%),
there is an exchange of experience (44%), more dialogue, cooperation and productive discussions (44%), increased
levels of initiative and involvement in corporate projects (38%)[4].

Today it is not enough for companiesjust to be presented in social networks; they aspire to deeper strategic
involving. It confirms the communications researchby agency Ketchum, conducted among 60 U.S. and foreign
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experts in communications, and presented in Ukraine by agency PleonTalan, in partnership with the transport
FedEx Corporation. For reorganization social enterprises need to use media tools, the creation of communities, both
internal and external relationships with the interested parties,which will affect the development of a hierarchy and
organizational structure[4].

A sociological questioningconducted among 215 companies in Ukraine, has identified the following common
tools and channels of e-communication.
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Fig.2. Tools and e-communication channels used by companies
Source: [5]
Also found the effectiveness of the most popular forms of e-marketing used to promote products and services
of companies.
Figure 3
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Fig.3.The efficiency of the use of modern forms of e-marketing
Source: [5]

E-communication carried out of communication revolution.Informative co-operation became universal and
comfort. Communication portals entered in state structures and production subdivisions,providing a communication
between employees within the organization, and effective communication with customers and partners.

Speed of reaction is very important in online-communications.Companies should have a well-established
procedures and tools necessary to provide a quick response to a remark customer, employee, or partner. 88% of
companies monitor online customer feedback about their products or brand, with 80% of companies involve their
partners, customers and employees to communicateby means of mobile devices[4].

Thanks to the introduction of modern forms of e-communication a number of organizationswill be able to give
up the long and costly exchange of paper documents with business partners.In particular, the company presented the
first solutions to automate workflow of primary accounting documents, and work effectively with large volumes of
unstructured information, creating digital archives and managing them[1].

Collects popularity and visual communication services of which are used by 34 million people at a time.Such
technologies promote the labor productivity, cut down expenses on business trips, extend possibilities of joint work
and help to conduct remote service in area of health protection and education, and also to organize the controlled
from distance teaching.For further development of the communications market is critical important to
acceptindustry-wide standards, as in Europe, 84% of consumers surveyed believe that video has become as easy as
a normal phone call[6].

Summary.The modern world dictates new requirements to the informative systems, all more companies work
in the conditions when the traditional methods of communication lose the efficiency.Therefore in connection with
development of mobile and social technologies many organizations aim to optimize their business processesand to
work towards a large-scale, affordable, reliable, and manageable model on the Internet. Thanksround-the-clock to
co-operate with the suppliers, customers and partners, to organize continuously functioningbusiness that will
influence on implementation of commercial operations.

The electronic forms of modern communication allowedcreating global of communication space in which the
members of financial market meet with the same articles in financial editions, look at the same information on
terminals, and get identical advice from specialists from the different parts of the world.As a result, activity of
companies is of global character that will entail creation of corporate informative-technological environment and
transfer to the electronic form of e-business.
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Maiinanesuu I1.H., EmuoBa C.C. YK 657.422:334.716
TEOPETUUYECKHUE OCHOBBI YUETA ITPOU3BO/ICTBEHHBIX 3AITACOB
HA ITIPEANPUATUN

Annomauusn. B dannoii cmamve paccmompensvi meopemuiecKue acnekmol yuema npou3eo00CmMeeHHbIX 3anacos,
npUBeoeHbl BbIOEPHCKU U3 3AKOHOOAMENbCMed U ONUCanbl mpedoganus k eedenuto yyema. Ocoboe sHUMAaHUE
obpawaemcsi Ha Mo, YUMo coONI0OeHUe ONPeOeeHHbIX NPAGUIL OCYUWECMELeHUs. OPSAHUAYUY YHemd U KOHMPO.Is
3a 0BUIICEHUEM, COXPAHHOCMbBIO U UCHONb306AHUEM NPOU3BOOCMEEHHbIX 3ANACO8 NO360Jem 3HAYUMENbHO
NOGLICUMb HAOEHCHOCMb NPOGEOCHUs ONepayull CEA3aHHbIX C YY4emoM 3anacos Ha npeonpusmuu. Ha ocnoge
NPOBEOEHHO020 UCCIeO068AHUSL AGMOPOM ONPEOENSeMCs. CMEeNetb 6ANCHOCIU AGMOMAMU3AYUU OyXeaimepcKo2o
yuema 3anaco8 Ha CKIA0ax u 8 Oyxeanmepuu, Ymo NO3601unm NOSbICUMb KAYeCmeo yuema u QopmMuposanusl
omuemHou uHhopmayuu pykosoocmey.

Kniouesvle cnosa. npouzsoocmeennvle 3anacel npeonpusimus, NepPeOHAYANbHASL OYEHKd, GblOblmue 3andcos,
CUHMEMUYeCKUll U AHATUMUYECKUL YYem.

Anomauia. Y oaniti cmammi po3enanymo meopemuyti acnekmu o01iKy 6UpOOHUYUX 3aNacie, Ha8eoeHi sumsazu 3
3aKOHO0ABCMBA MA ONUCAHT 8UMO2U 00 8edenHs 0oniky. Ocobausa yeaza 36epmaemvcs Ha me, wo OOMpPUMAHHS
NesHUX Npasuil NPOBAOJICeHHs opeanizayii 0OaIKy ma KOHMPOMO 3a PYXOM, 30epediceHHAM I 8UKOPUCAHHAM
BUPOOHUYUX 3aNACI8 00360/IA€ 3HAYHO RIOBUWUMU HAOIHICMb NPOSeOeHHs. onepayii Ha yii OLIsHYl 001iKY.
Buxoosiuu i3 npogedenoeo  00CniONCeHHs a8MOp  GUSHAYAE CMYRIHb  BAJNCTUBOCME  AGMOMAMU3AYIT
byxeanmepcbko2o 00Ky 3anacié Ha CKAA0ax i @ byxeanmepii nionpueMcmea, ujo 00360UNb RIOGUWUMU SAKICIb
061Ky ma popmysanns 36imnoi ingopmayii kepisHuymay.

Knwuogi cnoea. eupobnuui 3anacu nionpuemcmea, nepeicHa oyiHKa, euOymms 3anacie, CUHmemuyHull i
ananimuyHuil 0OiK.

Summary. This article examines the theoretical aspects of inventory accounting , are excerpts from the
legislation and describes the requirements for record keeping . Particular attention is drawn to the fact that the
observance of certain rules of accounting and control of movement, safety and use of inventory can significantly
increase the reliability of operations associated with the stock in the company. Based on research by the author
to determine the degree of the importance of accounting automation of the warehouse stock and accounting, that
will improve the quality of accounting and account information management.

Keywords. industrial supplies company , the initial assessment , disposal of stocks, synthetic and analytical
accounting.

AKTyaJIbHOCTh W MOCTAaHOBKA MpodJembl. [ adexTrBHOrO 0OecreueHus X035 HCTBEHHON JesITeIbHOCTH
MPEANPUATHS HEO0X0IUMO MPAaBUIBHO OCYLIECTBIATh OyXTIaATepCKuil yueT MPOU3BOJCTBEHHBIX 3amacoB. Tak Kak
BMECTE CO CpPE/ACTBaMHU TpyJa M pabouell CHIONH OHM 00eCHeYMBaIOT MPOWU3BOJCTBEHHBIH MPOIECC OpraHMU3alHy.
WHdopmanus mo y4eTy Ipon3BOJICTBEHHBIX 3amacoB cocTaiseT 6onee 30% Bcell nHpopMannu 1no yrnpapiIeHUIO
MIPOU3BOJICTBOM.

B oTnnune oT OCHOBHBIX CPECTB MaTEPUANIbHBIE PECYPCHI B IIPOLIECCE MPOU3BOACTBA YIACTBYIOT OJHOKPATHO
U TIEPEHOCST CBOIO CTOMMOCTb Ha BbIpa0OaThIBaeMblil MPOIYKT MONHOCTHIO. [I0o3TOMy mociie Kaaoro mporecca
MPOMU3BOJICTBA X MPUXOANTCS BO30OHOBIISTS.

CoOitozieHue OIpe/eTICHHBIX TPaBHJ OCYIIECTBICHHS OpPTaHM3alld y4eTa W KOHTPOJS 3a JIBU)KEHHEM,
COXPaHHOCTBIO M HCIOJIb30BAHUEM MPOU3BOACTBCHHBIX 3allacOB IMIO3BOJISICT 3HAYMTENIBHO MOBBICUTH HA/IEKHOCTD
MIPOBE/ICHUS ONEpaliii Ha ATOM YYaCTKe y4eTa U CHU3UTH (PaKTHIECKUE 3aTPaThl.

AHAJIM3 JINTePATYPHBIX HCTOYHMKOB M0 Teme. OO030p IJHUTEPaTYpHBIX MCTOYHHKOB IIOKA3aJl, YTO
UCCJIeJOBaHUEM TPO0JIeM ydeTa NMPOU3BOJCTBEHHBIX 3aI1acOB 3aHUMAJIHMCh TaKHE BEAYIIUE YYEHbIE M TEOPETUKU
Oyxranrepckoro yuera kak byteiHen @.@., 3aBropognuit B.I1, Jlummunenko A.B., Bumnaesenkas B. Ognrako, sti
BOIPOCHI PACCMaTPUBAJIMCH B YCIOBUSX PYYHOTO BEICHUS OYyXTaJTEpCKOrO yueTa M He yYMTHIBAIU TeX (pakTopos,
KOTOpBIE BIHSIOT Ha TIPON3BOJCTBEHHBIE 3aI1aChl B COBPEMEHHBIX YCIOBHUSX.

Heabio nanHOW pabOTHI SBJISIETCS PAaCCMOTPEHHE OCHOBHBIX TEOPETHUECKHMX AaCIIEKTOB y4eTa 3alacoB Ha
MIPEATIPUSATHH.

H3no:xkeHne 0CHOBHOTO MaTepHasa HCCJIENOBAHUS. YUYET 3allacoB HE CUMTACTCS CIOKHBIM, HCKIIIOUYEHHE
MOXET COCTaBJIATh TOJIBKO YYET 3aTpaT Ha NPOHU3BOACTBO W OIpPEIEICHHE CeOECTOMMOCTH NMPOAYKIHH, padorT,



