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PREMISES AND CHARACTERISTICS OF "CONTEMPORARY BUSINESS" —
THE CONTEXT OF GLOBALIZATION, INTERNATIONALIZATION AND THREATS

Introduction. The pace and unpredictability of
market changes is the basic premise for the emergence
of new concepts and management methods in modern
enterprises, in connection with new institutional, eco-
nomic and environmental requirements, which in turn
requires the development of new features and manage-
rial skills [1]. The extension of the cooperation to new
markets, in a new, unknown and previously unprece-
dented scale, in a new reality, a different understanding
of the innovation and investment policy, the search for
new opportunities and factors of advantage or stabiliza-
tion have resulted in "new" business models and a "new"
management approach [2, p. 16]. All this overlaps with
events such as extraordinary events: strikes, economic
crises, epidemics. There are clear trends in the ways of
doing business, which is the background for compari-
sons of the traditional model with the modern model of
business management. On this basis, it is possible to pre-
sent the characteristics of the "modern model" of run-
ning a business in a situation where more and more en-
terprises, directly or indirectly, go beyond the borders of
their own country, defined as their home country, with
their activities [3, p. 11-15]. More and more companies
emphasize on flexibility, creativity and innovation.

Although the science of management does not di-
rectly specify the list of universal features of the con-
temporary business model, as it is simply impossible
(there are many such models and they are very diverse
and depend on conditions of different nature in a given
country), there are some emerging trends in the func-
tioning of enterprises. Analyzing the literature on the
subject in the area of this issue and the results of the own
research, this study focuses on showing the basic ten-
dency in the functioning of modern business: interna-
tionalization of the enterprises activities in connection
with the globalization of activities and the related
threats, without taking into consideration the pandemic
situation, as this requires separate research. The inspira-
tion to write the article was a research carried out per-
sonally and directly in 2013-2019 on a sample of over a

hundred Polish enterprises and over thirty Ukrainian
enterprises, which directly or indirectly expanded (or
expanding) their activities beyond the home market. The
selection of enterprises was deliberate and consisted of
the following criteria: diversified size (from micro to
large), location (Poland — 90% headquarters in Poland
and location in the £.6dZ Voivodeship; Ukraine — 100%
headquarters in Ukraine), various sectors (manufac-
turing, services and commercial), diversified time of
running a business (from 1 to several dozen years), di-
rect or indirect international activity (from 1 to several
years). The research tools used were: a survey question-
naire and an interview questionnaire. One of the goals
of the research was, among other things, to identify the
features of the modern business model and the risks as-
sociated with the operating conditions of modern com-
panies. The main aim of the research was to examine the
ways of internationalization of Polish and Ukrainian
enterprises, which was realized in the monograph
entitled Internationalization of Polish and Ukrainian en-
terprises [4]. However, this study is to become an inspi-
ration for further considerations and in-depth research,
including, — in the context of understanding the impact
on these processes of profiles of managers from diffe-
rent countries [1, p. 64], methodological aspects of
cross-cultural differences in business [5, p. 30-31], com-
parative analysis of business activities by representa-
tives of different countries [6; 7].

For this reason, it deliberately does not contain
statements and statistics, but only a general characteris-
tic of the modern business model, with particular em-
phasis on the challenges for the functioning of modern
business and the phenomenon of globalization, creating
specific conditions for setting up and running this busi-
ness. On the basis of the conducted research, it was also
made an attempt to compare the contemporary model
with the traditional one of the business running.

Globalization as a background for contempo-
rary/modern business. The wide range of processes ac-
companying the phenomenon of globalization still leads
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to the intensification of economic, political and cultural
ties, understood as those "across state borders" [8,
p. 17]. This increase in links between enterprises,
science (and other) organizations and countries is due to
the variety and quantity of flows: services, goods, re-
sources and technology diffusion [9]. A. Zorska notes
that a multifaceted, interdependent global economic
system is being created [10, p. 20]. The power of
global competition is growing as a result of the in-
creased and still increasing complexity of the national
and international environment as well as and the con-
stant volatility and increasing interdependence between
enterprises.

For Polish and Ukrainian (especially Ukrainian)
enterprises, the increasing number and strength of com-
petition in their own country is the reason for looking
for opportunities that globalization creates. The increase
in the complexity of the environment and the depen-
dence of entities as well as the flow and absorption (dif-
fusion) of all resources contribute to the internationali-
zation of activities, posing new challenges for entrepre-
neurs [11, p. 129]. The process of internationalization of
enterprises has significantly accelerated in recent years,
especially in countries with less advanced technologies
and less equity than in Western Europe (eg Ukraine and
Poland).

Acceleration of internationalization and the free
flow of resources and capital also contribute to the
growth of various types of threats at every stage of the
functioning of modern companies. Therefore, economic
activity in international markets requires the application
of'a new approach to management.

It is internationalization, based on innovative pro-
ducts and services, that is associated with the "new"
business model, the essence of which is to build a co-
operation network based on unique resources, especially
human resources, and the horizontal ties of cooperation
between enterprises. This model may not be completely
opposite to the "traditional" business, associated pri-

marily with domestic business, whose aim is to gene-
rate profit based on price strategies and the value of fi-
nancial capital, but it is certainly significantly different
from it.

Indicating the differences in the perception of both
processes it allows the authors of this study to conclude
that the two processes should not be equated or their
names used interchangeably. For example, according to
B. Liberska, internationalization is a quantitative pro-
cess related to foreign trade and capital flows, and glo-
balization is a qualitative process related to international
economic relations, interdependence and the transition
from indirect to direct forms of relations [12, p. 18-19].
G. Kotodko describes globalization as “an economic
game which results in specific opportunities and threats
to economic and cultural ties with foreign countries
[13]. According to K. Przybylska, "internationalization
is synonymous with the geographical dispersion of the
company's economic operations across the country's
borders" [14, p. 15].

It is treated as a phenomenon that signifies the pro-
cess of expansion into foreign markets [15, p. 11]. Ac-
cording to J. Misala, the theories of internationalization
of enterprises are a component that includes theories of
international trade and theories of international migra-
tion of production factors [16, p. 43]. Internationaliza-
tion is interpreted as: a process, a change in the sphere
of activity [17, p. 19] and any type of activity undertaken
by an organization outside the country [18, p. 19]. There
is a visible increase in the number and variety of mate-
rial and non-material ties on a global scale. Not only ma-
terial resources, but also cultural and civilization pat-
terns are moving [19, p. 295]. The essence of globaliza-
tion is the creation of conditions for the free movement,
and the essence of internationalization - the use of these
flows by searching for opportunities, possibilities and
avoiding barriers and market limitations in the country.
Referring to the above considerations, Table 1 shows the
differences for the analyzed issues.

Table 1
Statement of differences between the processes of globalization and internationalization
Factor Globalization Internationalization
Essence An unforced, spontaneous, automatic process A rational, well-thought-out process
Purpose None Clear
Background Creates conditions, opportunities Uses conditions, opportunities
Flows Broadly understood, in unlimited way production factors for specific purposes
Direction Indefinite Specified
Business model any, not clear indistinct "New", flexible

Source: own study.

The essence of the globalization process is similar
in most countries of the world. For the same reasons, the
essence of internationalization is often different. There-
fore, it is difficult to identify these two concepts with
each other. Globalization is a spontaneous process,
while internationalization is a process of making ra-
tional decisions. Thus, it is “globalization that creates a
field for action for companies that want to internationa-

lize, not the other way around. Globalization creates op-
portunities for networking and internationalization
creates networking opportunities. Globalization brings
with it new solutions, new technologies, and in the pro-
cess of internationalization companies use them for new
solutions and innovations” [4, p. 22].

Challenges for modern business. The contempo-
rary expression "traditional business" refers rather to the
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functioning of an enterprise on its own market, based on
traditional, often outdated technologies, producing typi-
cal, standard, and repetitive products, rather than to an
innovative enterprise, often changing its products and
services and their features and functionality [4, p. 16].
The research carried out in Polish and Ukrainian enter-
prises (especially small and medium-sized enterprises)
shows that the concept of a modern enterprise relates
mainly to the readiness to create a cooperation network,

to enter into various interactions, to flexibility and to
base operations on new technologies. The list of features
of a traditional and a modern enterprise is presented in
Table no 2. Summarizing comparing the business cha-
racteristics, the criteria developed during the own re-
search and proposed by such authors as T. Sporek and
S. Talar [20], J. Jennings and L. Haughton [21], C. Perez
[22], J. McGee, H. Thomas and D. Wilson [23] were
used.

Table 2

Features of the traditional and contemporary/modern business model - comparative analysis*

Criterion

Traditional model

Contemporary model

1

2

3

Time factor

Industrial Era

Innovation Era

Growth factors

Financial capital (raw materials,
Energy, natural resources)

Human capital, (knowledge, Innovation,
creativity, ability to change, employee
loyalty)

Products/services/technology

Standardized products,
Long product/service/technology life
cycle

Short product/service/technology life cycle

Market

Low market volatility; market deter-
mined by suppliers; mass consumption

A volatile and dynamic market, shaped

by customers Market segmentation due to
strictly defined specific consumer characte-
ristics. Individualization of needs

Nature of production

Energy and material-intensive produc-
tion;

the main value for the company are
material production factors

Energy and material-saving production;
the main value for the company are
intangible production factors

The specificity
of the production process

Standardization of processes and divi-
sion of tasks; specialization;
individual work stations;
mechanization and automation;
periodic nature of the innovation pro-
cess — when necessary

Flexibility and adaptability;

versatility, team and project nature of work;
computerization, robotization, electroniza-
tion;

a continuous innovation process, embedded
in the company's organizational culture

Learning Process

Ad hoc, as needed; training — as a ne-
cessity;

Continuous, included in the company's
strategy;
training as an investment, lifelong

of competitive advantage

Competition Price competition; Non-price competition;

rather local, global;

important size of the company significant speed of action
Sources Cutting costs on business activities ; Unique resources and capabilities;

competing with price; Economies of
scale

diversification strategy;
competing with quality and technologies

Organizational structure
and the nature of functioning

Centralized and hierarchical structures;
bureaucracy;

lack of flexibility of communication
channels;

decisions often made by the headquar-
ters;

lack of permanent horizontal (coopera-
tive) relationships between companies;
striving for stabilization;

advantage of large industrial compa-
nies

Network structures, flexible, lean;
decentralization, high autonomy of multi-
tasking units;

horizontal model of decision making;
change management;

tendency to permanent cooperation with
other organizations (even competing ones);
the advantage of innovative, knowledge-
based companies

Success measure

Profit

Market value of the company
(capitalization)

40
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Ending of Table 2
1 2 3
Employees A large share of employees with aver- |Large share of highly qualified employees;
age qualifications; employees understood as human capital
employees understood as variable cost |(company assets);
(company liabilities); adaptability of employees to various posi-
narrow specialization; tions
matching employee qualifications to
the position;
stability of employment
Managers Discipline managers as a determinant | Motivation, cooperation and initiative
of quality; as a determinant of quality;
confrontational relationships with cooperation between management
management; and employees, horizontal relations;
controlling steering; coaching;
stabilization constant changes
Risk Moderate High and increasing along with the com-
plexity of organizational and legal forms
and forms of internationalization

* Source: Own compilation based on: B. Glinkowska-Krauze (formerly B. Glinkowska), Internationalization of Polish
and Ukrainian enterprises, Publisher UL, 2018, p. 17; T. Sporek, S. Talar (ed.), Internationalization and competitiveness of
modern economic entities, ed. UE w Katowicach, Katowice, 2011, pp. 15-16 [after:] J. Jennings, L. Haughton, It's Not the Big
That Eat the Small... It's The Fast Eat the Slow: How to Use Speed as a Competitive Tool in Business, HarperBusiness, 2001;
C. Perez, Technological Revolutions, Paradigm Shift and Socio-institutional Changes [in:] E. Reinert, E. Elgar (ed.) Globali-
zation, Economic Development and Inequality, an Alternative Perspective, Cheltenham, UK, 2004, pp. 217- 242; J. McGee,
H. Thomas, D. Wilson, Strategy Analysis and Practice, McGraw-Hill Education, 2005, pp. 460-463.

When analyzing the data contained in Table 2, one
can notice the tendencies of the surveyed companies to
increase the flexibility of operation and such manage-
ment that is focused on continuous learning in order to
better meet individual consumer needs. Nowadays, man
has become a valuable resource of the company, and his
motivation, loyalty and knowledge are the basic premise
for increasing creativity in order to innovate [20, p. 16].
In 2002, P. Drucker already emphasized that "innova-
tion is becoming a common feature of all market beha-
viors and activities" [24, p. 144], and the principle of
operation of enterprises is, first of all, to be aware of
changes and adapt to them. In such circumstances, ex-
perience is "perceived as something that hinders change
and innovation" [20, p. 17], because it is related to a cer-
tain routine of activities, and the basic skill is to get rid
of old habits and patterns [20, p. 17], which is conducive
to the broadly understood creativity of enterprises. In-
terviews with company managers showed that the actual
skills of their employees are becoming more and more
important, while documents confirming qualifications
are losing importance, unless such documents are also
the right to perform work. The importance of networks
of horizontally integrated production and trade links is
also growing. At the business level, strategies such as
cost leadership and price leadership are slowly disap-
pearing. Such "obsolescence of traditional advantages
leads to the construction of a completely new set of
them" [20, p. 18], based on resources and capabilities
that are difficult to duplicate.

Threats for the functioning of modern enter-
prises. In the conditions of globalization, new situations

and new opportunities appear unexpectedly, causing
challenges, the meeting of which may be the only
chance to exist or stay on the market. Enterprises must
even adapt quickly to the market, because what is effec-
tive today may not be as effective tomorrow. Changes
in the economy have always occurred, but their current
pace seems incomparable. A contemporary enterprise is
an entity that is constantly looking into the future,
searching for and solving problems that have not
emerged yet. It is a company that thinks in terms of to-
morrow [25, p. 507]. Modern enterprises feel the effects
of the global crisis related to the uncertain nature and the
depletion of mineral resources, which may disrupt their
functioning [26]. The uncertainty of climatic conditions
is a significant threat for agricultural enterprises based
on processing. The fear of such disruptions in function-
ing is visible especially among entrepreneurs in
Ukraine, where a large part of enterprises' income and
national income comes mainly from cultivation and
breeding.

The increased competitiveness is another factor
that today's enterprises grapple with. Foreign competi-
tors offer completely new, previously unknown pro-
ducts characterized by low prices and good quality [27].
The increase in the number of competition on the mar-
kets of the home country is a direct motive of the sur-
veyed companies to look for opportunities outside their
own country. Here there are numerous barriers and
threats. Small enterprises of both countries are not able
to be cost-effective, that it directly translates into higher
prices of their products and services. Polish small enter-
prises are primarily looking for foreign business part-
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ners for such simple forms of cooperation as export and
import, which are carried out through an intermediary
and usually in the home country (indirect form). They
very rarely create foreign direct investment. Ukrainian
small enterprises that want to legalize their business
activity, from the very beginning, look for opportunities
to operate on foreign markets through (most often) such
simple forms of internationalization as export and direct
import. The most serious competition for them, how-
ever, are not large companies, but small enterprises,
which form a fairly large gray area. For this reason,
Ukrainian small companies, statistically more often than
Polish ones, internationalize their economic activity
from the moment of their establishment. In the case of
Polish small and medium-sized enterprises, it is more
often an evolutionary action than a revolutionary one,
i.e. first they look for opportunities on the home market,
and then, for development reasons or exhausting the
possibility of operating regionally or locally, they look
for opportunities to operate outside their own country.

These conclusions, however, are not so obvious
and very general, as the entrepreneurship of company
owners and managers plays a significant role in over-
coming threats or in finding opportunities. This was
confirmed in all examined cases.

The functioning of enterprises is also greatly influ-
enced by macroeconomic reasons, such as state policy
and legal regulations. This factor determines the busi-
ness opportunities both in the home country and in the
host country. The existence of favor (or disfavor) of the
broadly understood state policy, translated into legal
provisions and government programs, is particularly
visible in Ukraine. There is especially here the lack of
support for small enterprises and the privileging of the
large ones, having strategic importance for the country,
or "clout" based on "acquaintances", is particularly no-
ticeable. The situation of supporting enterprises in Po-
land looks better. There are more programs supporting
business activity and their internationalization, but the
research carried out, showed a situation in which, among
a hundred surveyed enterprises, only a few of them be-
nefited from such programs, and they were usually me-
dium and large companies. Another few companies used
the support of universities and scientific institutes in the
field of joint innovative projects. Polish enterprises
either do not know about the existence of such programs
or they are overwhelmed by bureaucracy and unclear
regulations. In Ukraine, entrepreneurs usually know the
current programs, but they know that their chances of
getting support are small, so they often do not even try.
Moreover, small enterprises with little equity are not
able to create positions for project acquisition or inno-
vation (research and development) in their structures. In
both countries, enterprises most often use competitive
benchmarking, which provides ideas and solutions
quickly and without cost.

Among the external factors that belong to threats to
modern business, one should also mention the unstable
situation related to inflation, the level of interest rates,

law and state interventionism. The possibility of shaping
them by individual economic entities is minimal [28,
p- 2].

Resume. The conducted research and analyzes
showed that the concept of modern business relates
mainly to the broadly understood internationalizing eco-
nomic activity, which requires many changes in the
structure and organizational culture of enterprises. As
emphasized in the introduction, the studies cover the
years 2013-2019, so they do not refer to a pandemic si-
tuation that requires separate, in-depth research. In such
a situation, the process of internationalization of eco-
nomic activity does not lose its importance, but its forms
and methods are changing. There are still clear trends in
the ways of doing business, consisting in the ability to
take up challenges and risks, far-reaching flexibility and
innovation, constantly made changes and search for in-
novative solutions, as well as placing the main emphasis
on the human capital of the enterprise. Facing chal-
lenges and taking risks resulting from the premises of a
globalizing world — rather than avoiding them — are es-
sential features of today's companies. The phenomenon
of globalization, as a spontaneous process, constitutes a
specific background for all processes carried out by en-
terprises, including the processes of internationalization
of economic activity. This, in turn, will require an appli-
cation of certain new strategies and forms of operation
of modern companies. The sectoral character of eco-
nomic activity (its profile) may also fundamentally
change, and new geographic directions may form for the
internationalization of companies' activities. When ana-
lyzing the threats to the functioning of modern enter-
prises, it can be noticed that the uncertain climatic con-
ditions will adversely affect all companies that live off
agricultural and livestock crops, which in Ukraine, that
is based on agricultural production, breeding and pro-
cessing is of significant importance. This does not mean,
of course, that in countries with a less important agricul-
tural sector in the overall functioning of the economy,
the changing climate will not matter. Moreover, the
huge number of competitors, that offer new products at
low prices and good quality, does not give smaller en-
terprises a chance to "break out", both in Poland and in
Ukraine, therefore — especially in Ukraine — micro and
small companies from the very beginning look for op-
portunities in the markets of neighboring countries. The
smaller enterprises are the biggest threat, forming the
so-called gray zone, which forces newly emerging com-
panies to practically immediately internationalize their
economic activity. Another important threat are macro-
economic issues, such as unfavorable (unsupportive)
state policy, unclear legal regulations, as well as rising
inflation and rising interest rates. In Poland, small enter-
prises usually do not know about the existence of inter-
nationalization support programs, and in Ukraine, entre-
preneurs know that they have no chance of taking ad-
vantage of them. On the other hand, large companies use
them. The diversification of the conditions for running a
business in one's own country necessitates the diversifi-
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cation of forms and strategies for the functioning of
modern companies, however, in this diversification,
general tendencies can be distinguished, which allow
the way companies operate to be called contemporary
and from the traditional one.

Prospects for the further development of this
problematics are a systematic analysis of intercultural
differences between specialists in the economic profile
and their manifestations in specific practices of entre-
preneurial activity in an intentional business environ-
ment.
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I'nunkoBcbka-Kpayse b., I'ypensnki JI., YUeboTa-
proBa H. M. IlepenymMoBu Ta XapaKTEePUCTUKHU «Cy4ac-
HOr0 0i3Hecy» — KOHTeKCT Iry1o0anizanii, inTepHamiona-
Ji3zanii Ta 3arpo3

VY Xoxi monepeaHiX KOMIUICKCHUX TEOPETHKO-METO-
JIOJIOTIYHUX 1 €MITIPHYHHUX JOCIHIIKEHb aBTOPIB, OCHOB-
HOIO METOIO SIKUX OYJIO BUSBJICHHS IUISAXIB iHTCPHAIIOHA-
Ji3amii MOJbCHKHUX 1 YKPATHCHKUX MIiANPHEMCTB, BiJI3HA-
YEHO, IO 3'SIBIISETHCSI HOBA MOJIENb (DYHKIIIOHYBaHHS 0i3-
HECY, III0 ICTOTHO BIAPI3HAETHCS BiJl TPAIUIIHHOT MOAETI,
B sKili peHomeH Tiobaizalii JIeXUTh B OCHOBI TPOIIECY
IHTepHaIllOHATI3aIl1 eKOHOMIYHOI AisUTbHOCTI. [Ipu IboMy
ciijg OpaTtd 1O yBard, mo MpoOIeMaTHIll JOCTiIKEHHS
KOHKPETHHUX MPAKTHK B3a€EMOJIT MiIMPUEMHHIIBKHX CTPYK-
Typ [onbmi Ta Ykpainu, sk e He MapagoKcaibHO, B IIi-
JIOMY TPHUAUIAETBCS HEAOCTaTHs yBara (i B TMOJBCBHKIH,
1 B YKpaiHCBbKiH €KOHOMIUHIH Hayi).

e cnyryBamo HaTXHEHHSM IJIsi HAIIMCAHHS JTaHOTO
JTOCTIIXKCHHS, OCHOBHA METa SKOTO — BHSBHTH OCOOIHBO-
CTi cyyacHOI Oi3Hec-Mo e Ha (YOHI BUSIBIICHHS BiIMiHHO-
CTeH MiX TPATUIIIHHOI I HUHIIIHBOK MOJEIIII0 B KOH-
TEKCTi iICHYIOUHX 3arpo3 i 3'AcyBaTH TOJOBHI (OIHI 3 ro-
JIOBHHX) MPUYMHH TaKUX pPO3XO/PKeHb. BBeleHHs Hae-
KHTh 10 BAKOPUCTAHOI METOIOJIOTIT JaHOTO JTOCIIKEHHS
(KOHKPETHUMHU METOJIaMH JIOCITIKEHHS € METOIN €THOCTI
aHami3y 1 CUHTE3Y, IHIYKINI 1 JeAyKIIii Ta MOPiBHUTEHOTO
aHai3y, a TakoXX METOIU YIPYINOBaHb i €KCTPAIOJIALIii).
CraTTsl € pe3yabTaToM BJIACHOTO EMITPUYHOTO JOCIHiJ-
JKEHHsI aBTOPIB 1 TMOPIBHUILHOTO TEOPETHYHOTO aHali3y,
3aCHOBAHOTO HA JIITEPaTypi 3 JHaHOI TEMH, 1 € 3arabHOIO
XapaKTePUCTHKOI 000X Mojenell. Y 3aralbHUX pHCax
MPEJCTaBICHO OCHOBHI PHCH CyYacHOi Oi3Hec-MoJei
1 TSH/ICHIIIT €BPOIECHCHKOT eKOHOMIKH Ha mpukia i [Tobri
Ta YKpaian. TakuM 9MHOM, JOCITIDKEHHS CIIPSIMOBAaHE HA
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BUSBJICHHS TCHIICHIIM BEJCHHS OIi3HECY Ha Cy4acHOMY
PUHKY 1 HOTO XapaKTepHUX OCOOJIMBOCTEH y KOHTEKCTI
MIPOTHO30BAHOTO TiJBUIICHHS POJIi (HAKTOPIB MikKKYIIb-
TYpHOI (TpaHC-KyJIbTYpHO1) B3aEMOJIi1 B Oi3Hec.

Kniouoei crnosa. 6i3Hec-MO€lb, T100ami3aris, iHHO-
BalIlii, iHTEepHAIIOHATI3AIIis, PUHOK.

Glinkowska-Krauze B., Goérecki L., Chebota-
rova N. Premises and Characteristics of '""Contempo-
rary Business' — the Context of Globalization, Interna-
tionalization and Threats

In the course of previous comprehensive theoretical,
methodological and empirical research of the authors, the
main purpose of which was to identify ways of internation-
alization of Polish and Ukrainian enterprises. It was noted
that a new model of business functioning is emerging, sig-
nificantly different from the traditional model, in which the
phenomenon of globalization underlies the process of in-
ternationalization of economic activity. At the same time,
it should be borne in mind that the problem of studying
specific practices of interaction between business struc-
tures in Poland and Ukraine, paradoxically, as a whole, is
given insufficient attention (both in Polish and Ukrainian
economic science).

This served as the inspiration for writing this study,
the main goal of which is to identify the features of the
modern business model on the background of identifying
the differences between the traditional and the current
model in the context of existing threats and to find out the
main (one of the main) reasons for such differences. The
introduction refers to the methodology used for this study
(specific research methods are methods of unity of analysis
and synthesis, induction and deduction and comparative
analysis, as well as methods of grouping and extrapola-
tion). The study is the result of the authors' own empirical
research and a comparative theoretical analysis based on
the literature on the topic, and is a common characteristic
of both models. In general terms, the main features of the
modern business model and trends in the European eco-
nomy are presented on the example of Poland and Ukraine.
Thus, the study is aimed at identifying trends in doing busi-
ness in the modern market and its characteristic features in
the context of the predicted increase in the role of factors
of intercultural (transcultural) interaction in business.

Keywords: business model, globalization, innovation,
internationalization, market.
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I'mmakosckan-Kpayse b., I'ypenxnii JI., YeOora-
pésa H. H. IIpeanoceliiky U XapaKTePHCTHKH «COBpe-
MEHHOTr0 0M3Heca» — KOHTEKCT IJI00aau3aluum, HHTep-
HAIMOHAJIM3AIUU U YTPO3

B xone mpensiaynmx KOMITIEKCHBIX TEOPETHKO-Me-
TOJOJIOTHYECKUX M SMIUPHUIECKUX HCCICIOBAHUN aBTO-
POB, OCHOBHOH IIETHI0 KOTOPBHIX OBLTO BBISBICHHE ITyTEH
MHTEPHALMOHAIM3AINN TOJIBCKUX M YKPAWHCKUX TMpen-
NIPUSTHH, OTMEYEHO, UTO MOSIBIISIETCS] HOBast MOJIENb (DyHK-
LIMOHMPOBaHUs OM3HEca, CYNIECTBEHHO OTJIMYAIOIIAsicsl OT
TPaIUIMOHHOW MOJENH, B KOTOpoi (heHOMeH rirobann3a-
IIMM JISKUT B OCHOBE MpOLECCa MHTEPHAMOHAIN3AINN
SKOHOMHYECKOH aesitenpHOCTH. [Ipn 3TOM cnexyer mpu-
HUMaTh BO BHUMAaHHE, YTO MPOOJIEMATHKE HCCIIEIOBAHMS
KOHKPETHBIX TPAKTUK B3aMMOACUCTBHS NpEeANPHHUMA-
TeNbCKUX CTPYKTYp llodpumi u YKpauHbl, KaK 3TO HHU Ta-
PaOKCaIbHO, B IIEJIOM yIENIIETCs HEJOCTATOYHOE BHUMA-
HUe (M B TOJBCKOW, U B YKPAMHCKOW SKOHOMHYECKOMN
HayKe).

OT0 MOCITYXHJIO BIOXHOBEHHEM ISl HATTCAHUS JTaH-
HOTO HCCIICZIOBaHMUs, OCHOBHAS IIeJIb KOTOPOTO — BBISIBUTH
0COOCHHOCTH COBPEMEHHOH OM3HEec-MoJeny Ha (GoHe BbI-
SIBJICHUS PA3IMYMHA MEXIy TPaJUIMOHHON W HBIHEIIHEH
MOJIETIbIO B KOHTEKCTE CYIIECTBYIOIINX YIPO3 U BBISICHUTH
rJaBHbIE (OZHU U3 TJIaBHBIX) NPUYUHBI TAaKUX PA3IHUHM.
BBenenue OTHOCHTCS K HCHOJB30BAHHOH METOMOJIOTHH
JTAHHOTO MCCIIeI0BaHMA (KOHKPETHBIMH METOAAMHU HCCIIe-
JTOBAaHUS SBJLIFOTCS METOIBI €IMHCTBA aHAIN3a U CHHTE3a,
WHAYKIUN W JeAYKIUH W CPaBHUTEIHHOTO aHaIN3a, a
TaK)Ke METOJBI TPYHIIHPOBOK M IKCTpamoanuu). CTaThbs
SIBIISICTCS PE3YIBTaTOM COOCTBEHHOTO SMITHPUIECKOTO HC-
CJIEJOBaHUS aBTOPOB M CPABHUTEIHHOTO TEOPETHUECKOTO
aHaJM3a, OCHOBAaHHOTO Ha JIUTEpaType 10 JaHHOU TeMe, U
SIBJISIETCSI OOIIEH XapaKTeprCTHKOI 00enx Mmozeneid. B 00-
X YepTax MpeICTaBlICHbl OCHOBHBIC YE€PThI COBPEMEH-
HOW OM3HEC-MOJCTU U TCHACHIIUM EBPOICHCKOW IKOHO-
Muk# Ha npumepe [onbmm u Ykpannsl. Takum oOpazom,
HCCIIeIOBAaHHUE HAIIPABJICHO Ha BBIABJICHUE TEHACHIINH Be-
JleHus OM3Heca Ha COBPEMEHHOM DPBIHKE U €ro XapakTep-
HBIX OCOOCHHOCTEH B KOHTEKCTE POTHO3HPYEMOTO TTOBHI-
MIEHHSI POIH (aKTOPOB MEKKYJIETYPHOTO (TPaHC-KYJIBTYp-
HOTO) B3aUMOJICHCTBUS B OM3HECE.

Kniouesvie cnosa: OW3HEC-MOENb, TJIOOAIM3ALIMS,
WHHOBALIUH, MHTEPHALIMOHAIN3ALUs, PBIHOK.
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