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STUDY OF THE ECONOMIC POTENTIAL OF THE INNOVATIVE
DEVELOPMENT OF HOTEL ENTERPRISES IN AZERBAIJAN

Introduction. Today's hotel industry is an increa-
singly competitive industry in the hospitality market.

In modern circumstances, we agree that achieving
a competitive advantage in the hotel business is mainly
correlated with the implementation of advances in hotel
business activities.

In the hotel business, creativity is the process of
creating and introducing new methods of operation that
differ from the standard ones, as well as developing in-
novative hotel goods, new ways of extending a hotel
company's services, and creating conditions for guests
to feel more relaxed.

The enterprise's ability to achieve a particular in-
novative target, i.e. the degree of the enterprise's readi-
ness to execute the innovative change plan and the im-
plementation of innovative technologies, goods, etc., is
calculated as the enterprise's innovative potential [9].

The company's technological capacity forms a va-
riety of structural components: intellectual, scientific,
manufacturing and technical, economic, marketing, or-
ganizational and managerial.

At the intersection of all its structural components,
the optimum use of a hotel enterprise's creative capacity
is achieved. Therefore, they complement each other,
creative capacity should be viewed not only from the
viewpoint of a variable approach as a combination of re-
sources, but also based on the principles of systematic
method implementation.

One of the main features of this method is the sy-
nergy effect, i.e. an improvement in the performance of
the entire creative potential process from the interaction
of its components. The components of the company's
creative capacity lead to the successful implementation
of revolutionary practices and structural changes in the
company's growth as they are tightly integrated and con-
stantly communicating with each other.

Main part. Despite the fact that Azerbaijan's hotel
business is still at the beginning of the road of develop-
ment, domestic hotel companies should already make
every effort to increase their technological capacity un-
der conditions of high competition. The goal is to be
able to provide and introduce consumers with innova-
tive services in order to gain advantages over customers
[3].

Choosing an innovative approach depends on the
state of innovative ability and is therefore very critical
for its objective assessment.

It is best to use Harrington's verbal-numerical scale
for a qualitative assessment of the enterprise's level of
creative capacity and the characteristics of its strengths
in executing innovative activities. Here, the description
of the results of quantitative calculations is given based
on the classification of three grades of creative ability
(high, medium and low) (Table 1). The values of the rev-
olutionary potential integral indicator and its individual
structural components are set within the range from 0 to
100 [7].

Table 1
Interpretation of innovative potential values
Level of potential | Value range of innovation potential Qualltatlv'e chara?terlstlcs O.f the state
of innovation potential
1 2 3
(High) H IP=100 Corresponds to the best state of development of
innovative potential (IP).
80<IP <100
Excellent condition of IP. The company has the
maximum opportunities for innovation and uses
them effectively. The company is at the level of
the world leader in its industry
(Medium) M 63 <IP <80 Good state of innovation potential. The enter-
prise has significant opportunities for innovation
33 <IP <66 and uses them effectively. Corresponds to the
state of the national leader in its industry.
IP=33
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Ending of table 1

3

Satisfactory condition of SP. The company has
the average capacity for innovation. Develop-
ment of IP and activation of its use is required.

The minimum acceptable level of innovation po-
tential. Conforms to the ultimate level of com-
petitiveness; urgent investments in the develop-
ment of components of innovative potential are
required

(Low) L 20<IP <33

0<IP<20

Poor state of innovation potential. Serious action
is required to change the enterprise development
strategy.

Lack of opportunities for innovation. The com-
pany may be classified as insolvent.

Source: Dorofeev V.D., Dresvyannikov V.A. (2003). Innovation Management: textbook. Penza, Publishing House of

Penza State University. 189 p.

Based on an analysis of the activities of capital ho-
tels, we conducted a study of the creative potential of
hotel enterprises. They are the most preferred and vi-
sited visitors, according to the booking.com reservation
system, the object of the visit is leisure, entertainment
and relaxation. As noted above, the following 4-star ho-
tels are included: Gorgud Hotel & SPA, Askar Hotel,
All Stars, Baku Winter Park Hotel, Demir Yol Plaza Ho-
tel, Metro City Hotel, Baku City Hotel [10].

Competition is intensifying here today, and it
seems important to determine what forces are operating
on the segment and what opportunities are awaiting its
current and future participants.

We consider it necessary to assess their innovative
capabilities in order to determine the promising direc-
tions for the growth of these enterprises and to choose
the optimal management strategies.

The values of quantitative indicators of the struc-
tural components of the innovative potentials of these
enterprises were calculated by us, based on the data of
their reporting.

Actual values and corresponding levels of develop-
ment of individual structural components, as well as in-
tegrated indicators of innovative potentials of the stud-
ied hotel enterprises are presented in Table 2.

Table 2

Actual values and related growth rates of individual structural components and their critical measures
of the innovative ability of Baku City Hotels ' studied hotel enterprises.

Metro City Gorgud | All Stars| Winter Park| Askar Baku City | Demir Yol
Hotel Hotel & SPA Hotel Baku| Hotel Hotel Plaza Hotel
Intellectual 36,6 36,8 36,2 34,0 35,0 35,0 36,8
component M M M M M M M
Research 0 0 0 0 0 0 0
component L L L L L L L
Production and 28,6 24,8 24,4 25,4 24,2 26,6 25,6
technical compo- M M M M M M M
nent
Financial compo- 25,9 23,9 28,2 27,1 26,4 23,8 24,1
nent M M M M M M M
7,9 9,7 4,6 6,7 9,1 11,3 7,3
L L L L L L L
Organizational and 78 82 79 80 77 84 82
management com- M H M H M H H
ponent
Innovative compo- 26,8 259 25,6 25,4 25,3 26,1 25,9
nent L L L L L L L
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The approach suggested for a systematic evalua-
tion of a hotel enterprise's innovative potential helps its
management to evaluate the nature of changes in the de-
gree of innovative potential or its individual structural
components compared to previous periods and to
respond quickly to changes.

Therefore, based on the current level of innovative
potential, hotel management will, on the one hand, agree
on the course of creation of the desired innovative ap-
proach and, on the other, assess the innovative opportu-
nities that the hotel has. This means that a creative ap-
proach that suits a hotel company's requirements and en-
sures its successful innovative growth can be justified
and executed on the basis of a thorough and objective
assessment of innovative potential.

Conclusions. Practical use of the proposed innova-
tive potential evaluation approach has shown that the
hotels we are evaluating have an unsatisfactory state of
innovative potential, i.e. poor innovative potential. It is
therefore necessary to take concrete action to change
these enterprises' growth strategies.

Studies show that cognitive, organizational and ad-
ministrative are the main components of their creative
capacity. There are prospects for future development in
the creative direction. Their technological ability is a
steady propensity to increase it, both at an average and
high level, suggesting the existence of growth resources
and a rise in their use in the future. Such hotel manage-
ment will retain such components at the appropriate
level, making full use of their development opportuni-
ties.

The manufacturing, technological, financial and
marketing components of the hotels ' creative capacity
are currently at a low level, but they have both strengths
and weaknesses. These should be paid close attention to
the management of hotel companies in order to build
possible advantages over time, progressing to a higher
quality standard. The weakness of the manufacturing
and technological element is reflected by a rather high
rate of deterioration of equipment in all the under study
hotel enterprises, lack of modernization and introduc-
tion of advanced equipment in the reporting year.

Depreciation of manufacturing resources is one of
the main reasons why corporations creative processes —
their reactivity — are significant. The prevailing intro-
duction of innovative products based on satisfying the
current demand for services markets is capable of
providing short-term financial revenue, but does not
provide strategic advantages for businesses. If the
equipment of the companies studied continues to age.
That's it. It will soon be very difficult to change the con-
tent and technological basis, upgrade fixed assets and
deliver profitable innovative products. The analysis of
the financial element revealed that the hotels are finan-
cially dependent, only about 70% of the share of their
resources is covered by their own capital, and the fund's

turnover ratios are characterized by an insufficiently
high level of their business activity.

To ensure the company's productive growth, it is
necessary to ensure that the financial resources of hotel
businesses are used effectively, to incorporate robust
processes for attracting financial flows, and to create a
framework for a coherent diagnosis of project execution
within the hotel.

With regard to the advertising aspect, hotels have
poorly developed market research, which involves a se-
ries of measures to promote hotel services.

Finally, the study element remains the weakest
among the components of the studied hotels' creative ca-
pacity. The data show that all of this component's quan-
titative variables are equal to zero. Their management
needs to adjust their policies as soon as possible, reori-
enting them not only in the short and medium term to
achieve the desired results, but also laying the founda-
tion for long-term success. And it will be difficult to
achieve these successes without the availability of intel-
lectual property and access to it, licensing agreements,
partnership with research organizations.

Solving existing problems in a number of compo-
nents of businesses ' innovative potential requires de-
signing and enforcing a series of steps to improve the
use and growth of their innovative potential structural
components.

Trying to match the asset composition and boost its
proportions, the organization improves its efficiency,
will affect the size of innovative potential, thus improv-
ing strategic management of innovative activities, en-
suring successful execution of selected innovative strat-
egies.
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P3a-3ane Hypaii Pay k. Jocaizkennsi ekoHoMiu-
HOI'0 NMOTeHUiady iHHOBaLiifHOr0 PO3BUTKY roTeJILHUX
nignpueMcTB A3epodaiikany

BnpoBapkeHHsT iHHOBAIIIHHIX TEXHOJIOT1# — iCTOTHO
BaXXJTUBUH 1 HEOOXiTHUI YNHHUK IiBUIICHHS KOHKYPCH-
TOCTIPOMOKHOCTI KommaHiil. [Ipomecu rmobanmizamii, BU-
HUKHCHHS HOBHX MOTPeO pUHKY i MOXIIMBOCTEH X 3a/10-
BOJICHHSI 3MYIIY€ MEPEXOMUTH Ha NLIIX IHHOBAIIHHOTO
PO3BHUTKY 1 FOTEJbHI MiIIPHEMCTBA.

MeTo010 JaHOT0 TOCTiIZKEeHHSI € KOMIUIEKCHUHN pO3-
IJISJT €EKOHOMIYHOTO TIOTEHITiay IHHOBAI[iHHOTO PO3BHTKY
TOTENFHUX MiANpUEMCTB A3epOaiixany, A BU3HAUYCHHS
MEPCIICKTUBHUX HANIPAMKIB PO3BUTKY JAaHUX ITiIIPHEMCTB
i BHOOpPY ONTHMAaLHUX 1HHOBAIIMHUX CTpATETiH, 10 BiJl-

MTOB1IAIOTh MOKJIMBOCTSIM JJAHUX TOTEIBHUX i AMPHEMCTB,
110 3a0€3MeuyIoTh X YCHIIIHAN IHHOBAIIHHIHA PO3BUTOK.

BiamoBigHo 10 MOCTaBIIEHOT METH, Y CTATTi PO3TJIs-
HYTO CTPYKTYPHi KOMITOHEHTH iIHHOBAIITHOT'O TIOTEHITiaTy
TOTENiB, IaHA CHCTEMa y3araJbHIOIOUNX MMOKA3HHKIB OIIiH-
KW iIHHOBAITIfHOTO TIOTEHITiay ToTeliB M. baky, a came Ta-
KHX 11 CKJIaJIOBUX, SK: IHTEJIEKTyaJlbHa, HAYKOBA, HAYKOBO-
JIOCITITHUITbKA, BUPOOHWIO-TeXHIYHA, (hiHAHCOBA, MapKe-
THUHTOBAa 1 OpraHi3amiiHO-yIpaBiiHCbKa; 3alpONOHOBaHA
aBTOPCHhKa METOJIMKA KOMILICKCHOI OLIHKY 1HHOBAIIHHOTO
MOTEHI[IaTy TOTSIFHUX IiAMPUEMCTB, 3aCHOBaHA Ha BUKO-
PUCTaHHI CUCTEMH SIKICHHX 1 KUTbKICHUX TIOKa3HHUKIB, IO
XapaKTepU3yITh, K CTaH WOTO OKPEMHUX CTPYKTYPHUX
KOMITOHEHTIB, TaK 1 3araJlbHU{ IiHTerpauiiiHuii piBeHb
IHHOBAIITHOTO TIOTEHIIIaTy TOTEIbHHUX TiAMPHUEMCTB.

IIpu HamMcaHHi CTATTI BUKOPUCTOBYBAIHCS METOIH
EMITiPHYHOTO JOCIIIDKEHHS: TOPIBHIHHSI, CTIOCTEPEIKEHHS,
YIpYIyBaHb i Taki 3arajlbHOJIOTIYHI METOIW, SK JIOTIYHE
y3araJbHEeHHs, CTATHCTUIHHUMA aHai3 i CACTeMHHHN T AXiT.

3acTocyBaHHSI €KOHOMIKO-MaTEMaTHYHUX 1 €KOHO-
MiKO-CTaTHCTUYHUX METOJIIB TO3BOJIIIIO NATH 00'€KTUBHY
KUTBKICHY OLIIHKY 1HHOBAIliHHOT'O TIOTCHI[iaTy TOTEIiB, BU-
3HAYUTH TCHJICHIN PO3BUTKY HOTO CTPYKTYPHHX KOMIIO-
HEHTIB, BUSIBUTH ICHYIOUI B HMX JMCIPONOPLIi 1 IPOTH-
piv4si, MPOTHO3YBATH IX TOAABIINAN PO3BUTOK.

Pe3yabTaToM JOCTIIZKEHHSI € BUSBJICHHS ICHYIOUUX
po0JIeM Y psIli CKIIAJ0BUX IHHOBAIiHHUX TTOTEHITialiB ro-
TEeTBHUX MiANPUEMCTB M. baky, a Takoxk po3poOka KOM-
IJIEKCY 3aXOiB IMIOJ0 aKTHBi3allii BUKOPUCTAHHSI €KOHO-
MIYHOTO TIOTEHITiaJTy IHHOBAIITHOTO PO3BUTKY aHaIli30Ba-
HUX TOTEJIiB.

Kniouosi croea: rotenbHI MANPUEMCTBA, IHHOBAIIIN-
HUI PO3BUTOK, OI[IHKA IHHOBAIIfHOTO MOTEHITiaTy, KOHKY-
PEHTOCTIPOMOKHICTh TOTSITFHUX i ITPUEMCTB.

Rza-zadeh Nuray Rauf. Study of the Economic Po-
tential of the Innovative Development of Hotel Enter-
Prises in Azerbaijan

Innovation implementation is a very important and
necessary element in improving company competitiveness.
Globalization processes, the emergence of new market de-
mands and opportunities to meet these needs force hotel
companies to move on to the path of creative growth.

Our study aims at a comprehensive review of the eco-
nomic potential of Azerbaijan's creative hotel business
growth. This is necessary to identify promising areas and
select the best creative approaches for the growth of these
enterprises. Those approaches will suit those hotel compa-
nies ' capabilities.

In line with this aim, the article discusses the struc-
tural components of hotels ' innovative potential, including
a framework for evaluating hotels in Baku's innovative po-
tential. We are talking about the element intellectual, sci-
ence, academic, manufacturing and technological, eco-
nomic, marketing, organizational and managerial. More-
over, the researchers suggested a framework for a system-
atic analysis of hotel businesses ' creative capacity. It is fo-
cused on the use of a system of qualitative and quantitative
measures that describe both the state of its individual struc-
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tural components and the overall level of integration of ho-
tel enterprises ' creative potential.

Empirical research approaches-comparison, evalua-
tion, grouping, as well as logical generalization, statistical
analysis, and a systematic approach — were used when
writing the article.

The application of economic-mathematical and eco-
nomic-statistical methods allowed an unbiased quantitative
analysis of hotels' creative potential, identified patterns in
the growth of their structural components, identified imba-
lances and contradictions, and predicted their further de-
velopment.

The study succeeds in finding existing problems in
some of the constituent elements of hotel businesses' crea-
tive capacity in Baku. The outcome is also a series of steps
to aggressively harness the economic potential of hotels'
creative growth.

Keywords: hotel businesses, innovative growth, inno-
vative potential evaluation, competitiveness of hotel busi-
nesses.

P3a-zane Hypaii Payg. UccienoBanue 3xoHOMH-
YeCKOro NMOTeHUHAJIa MHHOBALIMOHHOTO Pa3BUTHSA roC-
THHHYHBIX NPeINpHATHIH A3epbaiifkaHa

Buenpenue nHHOBAIUil — CYLIECTBEHHO Ba)KHBIH U
HEOOXOIUMBIH (aKTOp IMOBBIMIEHUS KOHKYPEHTOCTIOC00-
HocTH KommaHui. [Tporieccrl rmodanu3anuu, BOSHUKHOBE-
HUE HOBBIX IMOTPEOHOCTEH PBHIHKA M BO3MOXKHOCTEH HX
YIOBJIETBOPEHHUS 3aCTABIIET IEPEXOIUTh HA ITyTh HHHOBA-
IIHOHHOTO PAa3BUTHUS M TOCTHHWYHBIE TIPESIIPUSTHSL.

Lenap0 AaHHOTO HCCIEIOBAHMS SBIACTCS KOM-
IJIEKCHOE PAacCMOTPEHHE HKOHOMHUYECKOTO MOTEHIMAaIa
MHHOBAIIMOHHOTO Pa3BUTHUSl TOCTUHUYHBIX NPEANPUATUN
AzepOaiimkaHa, Ui ONpPENCICHUS  IEPCICKTHBHBIX
HATIPABJICHUH Pa3BUTHUS NAHHBIX MPEIIPUATHA U BBIOOpA
ONTHUMAJIbHBIX MHHOBALIMOHHBIX CTPAaTErHii, COOTBETCTBY-
IOIUX BO3MOXKHOCTSM JaHHBIX TOCTHUHUYHBIX HPEIIpHUsi-
THH, 00ECTeYMBAIOIINX WX YCIEIIHOC WHHOBAIIMOHHOE
pa3BuTHE.

65

B cOOTBETCTBUU C MOCTABIEHHON LIENBIO, B CTaThe
PacCMOTpEHBI CTPYKTYPHBIC KOMIIOHCHTHI HHHOBAIlMOH-
HOT'O IMOTCHIIMAJIa TOCTUHHII, JaHA CUCTeMa 0000IIAOIINX
MoKa3aTejIci OICHKM WHHOBALIMOHHOI'O IMOTEHIIMANIa OTe-
nedi r. baky, a UMEHHO TaKuX €€ COCTaBJISIOIINX, KaK: UH-
TeJUIeKTyalbHas, HaydHas, HayIHO-HUCCIICIOBATEIbCKAs,
MIPOU3BOJICTBEHHO-TEXHUYECKas, (PUHAHCOBAS, MAPKETHH-
TOBasi U OPTaHU3AIMOHHO-YIPaBlIeHIeCKas; MPeIT0oKEeHa
aBTOPCKasl METOIMKA KOMIUICKCHON OIICHKA WHHOBAIHOH-
HOTO MOTEHIIMATa TOCTHHUYIHBIX MPEANPHUITHNA, OCHOBAH-
Hasl Ha MCIIOJIL30BaHHHU CHCTEMBI KAYECTBEHHBIX U KOJIHYE-
CTBCHHBIX MOKa3aTesci, XapaKTepU3yIUX, Kak COCTO-
SIHAE €r0 OTICIBHBIX CTPYKTYPHBIX KOMIIOHEHTOB, TaK U
00N WHTETPAMOHHBIA YPOBCHb MHHOBAIIMOHHOTO II0-
TEHIIMaja TOCTUHUYIHBIX MPEATPUATHH.

IIpyn HammcaHWM CTaThU HCIIOJIB30BAIUCH METOIbI
AMITUPHYECKOTO WCCIIEAOBAHNS: CPABHEHYSI, HAOIIOICHUS,
TPYIIIUPOBOK M TaKUe OOMIEIOTHYECKAE METOIbI, KaK JIO-
rH4YecKoe 0000IIeHne, CTATUCTUYECKUHM aHaIu3 U CHCTEM-
HBIN MTOXO,.

[IpuMeHeHHE IKOHOMHKO-MAaTEMaTHICCKIX 1 S9KOHO-
MHKO-CTATUCTHUYECKHUX METOJOB IIO3BOJIMIO JaTh OOBEK-
TUBHYIO KOJIHYCCTBEHHYIO OIICHKY MHHOBAIIMOHHOMY TIO-
TEHIMANTy TOCTHHUI], ONPEACIUTh TCHICHIUU PA3BUTHUSL
€ro CTPYKTYPHBIX KOMIIOHCHTOB, BEBISBUTH CYIICCTBYIO-
[IMe B HAX THACTIPOIIOPIINN M MIPOTHBOPEUHS, IPOTHO3UPO-
BaTh WX JaJbHEHIIEE pa3BUTHE.

Pe3yabTaToM HCCJIeI0BAHMS SBISIETCS BEHISBICHHE
CYIIECTBYIONINX MPOOJIEM B PSJIE COCTABIISIIONINX HHHOBA-
[MOHHBIX TIOTEHIIUAIOB TOCTHHUYHBIX TPEANPUATAN
r. baky, a Takxe pa3paboTka KOMIUIEKCa MEPOTIPUSATHH 11O
aKTUBU3AI[UU UCIIOJIB30BAHUS SKOHOMUYECKOIO ITOTCHIIU-
aJa MHHOBAIMOHHOTO Pa3BUTHSA aHAIM3UPYEMBIX TOCTH-
HHII.

Kniouesvie cnosa: TOCTHHUYHBIC TPEANPHUITHS, WH-
HOBAIIMOHHOE Pa3BUTHE, OICHKA HHHOBAIIMOHHOTO MOTCH-
uana, KOHKYPeHTOCTIOCOOHOCTh TOCTUHUYHBIX MPEIIPH-
SITHIA.
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